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The Americans with Disabilities Act (ADA) defines a person with a disability as “a person who has a phys-
ical or mental impairment that substantially limits one or more major life activities.” The World Bank es-
timates fifteen percent of the world’s population are specially abled people, a population of approximately
one billion. Video-based content curated by individuals and uploaded to platforms such as Instagram, You-
tube, Facebook, Twitter, and NGOs serves the purpose of informing and normalizing the representation
of PWDs. The listed platforms serve the general purpose of highlighting individual content-creators and
media hubs, such as Youtube, are the current frontrunners in the mobile streaming market. Author Michael
Hartley’s findings from the journal ERIC on digital media education and advocacy found that “exposure
to first-person narratives of disability via social media are fundamental in increasing education on college
campuses.” However, much of video-based content streamed through platforms such as Youtube and Twitter
simultaneously serve to further bias, characterizing PWDs as “inspirational” or “courageous.” These portray-

als center the narrative on the disability, rather than the person.

As aresult, there is evident stigma and lack of representation of Persons with Disabilities (PWDs) in individ-
ually-curated video content; content creators have historically excluded PWDs when producing content for
education, leading to disparities in the comprehensive understanding of PWDs. Currently, there is also no
central database that exclusively highlights individually-curated video content from and about PWDs for the
consumption of abled and disabled populations. In response to this need and lack of awareness surround-
ing various disabilities, individually-curated video content within four sectors of disabilities—locomotive,
visual, auditory, learning—were compiled for the addition of a feature to the VOSAP web-based and phone
application platforms. The creation of a data-driven model based on survey results serves to inform a com-
pilation and comparative analysis of relevant media. The VOSAP video content library will, moreover, be
used to demonstrate necessities to drive change and consult with non-governmental organizations, as well
as serve as an library of video content on the VOSAP platform. This paper will begin with the summarized
documentation of survey responses on video-based content and its contextualization with the internal sur-
vey mechanism created to analyze compiled video-content for the VOSAP mobile application. The discov-
ered variances between disability sectors will be analyzed and documented, as well as the long-term call for

reform in representation of PWDs. The mission and future of the compiled video content library will be
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established with biannual survey-based check-ins in order to continue improvements to the VOSAP content

library.

As video-content continues to be compiled in the long-term, media will be analyzed and uploaded through
updated survey mechanisms. Despite the numerous users engaging with disability-related advocacy media,
individuals between the ages of 14 and 30 have been identified as “youth activists,” with technology as the
backbone of the modern youth movement. 81% of 15 through 25 year olds in the United States use Youtube
as it is considered the largest social media platform and website, second to Google. The VOSAP video com-
pilation feature will serve to designate the platform as a trailblazer in its efforts for media-related advocacy

and education.

An internal metric (secondary data collection) was integral in order to effectively gather research in order to
inform the creation of PWD content for the content library. This scale was used as the primary mechanism
to inform the selection process of videos for the content library, one that encompasses video content in the
context of the four categories of disabilities. The secondary research was compiled in an excel spreadsheet
with responses to each survey metric, allowing for a long-term assessment of prevalent biases in video con-

tent and an informed selection process for the video content library on the VOSAP application base.

In the external surveying, there are clear discrepancies between the perception of adequacy and accuracy

between the population of PWDsand able-bodied individuals. Commentary responses to the primary sur-

vey scale call on content creators to:

1. Present PWDs as “any other main character,” pulling away from stories that draw sympathy and inspi-
ration from the community.

2. Create content on platforms such as Youtube and TikTok to garner greater views, as well as prioritize the
production of video content under five minutes.

3. Center the narrative around PWDs. However, a combination of content creation by PWDs and educat-
ed able-bodied individuals will heighten awareness across sectors. PWDs should not have to bear the

burden of advocating for accessibility and education on their own.

The internal metric creates a visual representation of individually-curated content in the media. The analysis

of video content calls for:

1. Educators should begin posting lectures on disability-related topics to platforms such as Youtube. Con-
tent creators should heighten awareness through interview-style and vlog-style formats that center the

narrative around PWDs.
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2. Display more individually-curated video content on platforms such as Twitter, Instagram, and Face-
book. Social media platforms are largely lacking in video-based representation of disabilities.
3. Increase representation of locomotive, auditory, and visual disabilities in individually-curated video

content.
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WHY THIS MATTERS TO VOSAP

Advocacy is best supported by content and Video content is most effective.
VOSAP has thousands of visitors every week and to help them learn more,
this research project was conducted. It is an extension of VOSAP’s vision by
building a Video Content Library through the VOSAP website for users to
view individually-curated content by and about 4 major types of disabilities.
VOSAP is excited to use the VOSAP Video Content Library as a trailblazer in
its efforts for media-related advocacy and education.
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